





































































構文 (Goldberg 1995) と呼ばれる一例である。
(1) Frank dug his way out of the prison.（監獄の外へ掘り進んだ）
(2) Sally drank her way through a case of vodka.（ウォッカを飲みぬいた）

























(4) Your claims are indefensible.
(5) He attacked every weak point in my argument.
(6) His criticisms were right on target.
(7) I demolished his argument.
(8) I've never won an argument with him.
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(9) You disagree? Okay, shoot !
(10) If you use that strategy, he'll wipe you out.





















Part of the selling power of an advertisement depends on how well-chosen the conceptual metaphor is
that the picture and/or the words used in the advertisement attempt to evoke in people. An








































































































































(14) Shall we go?
(15) Shall we leave?













































































































































(25) "Environment friendly" meets "fun to drive" in the Toyota Prius, the world's best-selling hybrid
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